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Recovery Knowledge Timeliness Choice Quality Tangibles Reliability Access Courtesy 

49% 69% 69% 62% 70% 77% 72% 72% 83% 
51 % 69% 69% 50% 68% 77% 74% 76% 84% 
43% 63% 62% 56% 65% 71 % 69% 69% 80% 

Note: Data includes Contractor and PMO Responses 
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VP Customer Satisfaction Results 

I t 2 0 0 4  CPBL +2003 CPBL . 2002 CPBL I 

I Recovery I ~ n o w l e d ~ e  I~imeliness I Choice I Quality I Tangibles I Reliability I Access I Courtesy 
I 

1-2004 CPBL 1 46% 
I I I I I 61% 1 58% 1 53% 1 62% 1 65% 1 63% 1 62% 1 75% 

--- 

-2003 CPBL I 36% 1 56% 1 53% 43% 48% 1 59% 59% 56% 68% 

#2002 CPBL 1 27% 1 48% 1 44% 1 39% 1 42% 53% 52% 1 5296 1 68% 

Note: Data includes Vendor and FM Responses 

811 2/2005 Integrity - Innovation - Service 4 of 22 



Navy Vendor Customer Satisfaction Results +I, 
I t 2004 CPBL + 2003 CPBL 2002 CPBL ) 

Reeovq Knowledge Th8lhecrs Choice GuaYty Tangbk RelaMRy Aooass Courtesy 
38% 50% 45% 40% 47% 53% 55% 48% 63% 

34% 55% 48% 42% 47% 65% 60% 55% 68% 
.- 

Navy FM Customer Satisfaction Results 

+ 2004 CPBL + 2003 CPBL 
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Cleveland Vendor Customer Satisfaction Results . .. ---- b 

- Cleveland FM Customer Satisfaction Results 

+2004 CPBL + 2003 CPBL 

Charleston Vendor Customer Satisfaction Results -- 
1 t 2 0 0 4  CPBL +2003 CPBL +2002 CPBL 1 

Charleston FM Customer Satisfaction Results -- - 
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Japan Vendor Customer Satisfaction Results 54 

I No Data to Report 1 

Norfolk Vendor Customer Satisfaction Results 

1 +2004 CPBL -2003 CPBL ' 2002 CPBL I 

Norfolk FM Customer Satisfaction Results 
4 E  

+2004 CPBL 2003 CPBL 

I 
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- San Diego Vendor Customer Satisfaction Results 

1 t.2004 CPBL 4 2003 CPBL 4 2002 CPBL I 

San Diego FM Customer Satisfaction Results += 
1 ---, 

+2004 CPBL +ZOO3 CPBL 1 
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Rome Vendor Customer Satisfactk- Results . .- . - .- - . - - - - -- --- 
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Note: Lers than 10 respans received for 2004 

Rome FM Customer Satisfaction Results -- - - - - - - - - - 
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Seaside Vendor Customer Satisfaction Results ---_-_ --- dl 

- Seaside FM Customer Satisfaction Results 
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t 2 0 0 4  CPBL ' -^03 CPBL .-2002 CPBL I 

St. Louis FM Customer Satisfaction Results 
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( No Data to Re~ort  
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kte: L.=S than 10 rcrponra rrahnd f a  2004 
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Note: Las t h a  10 rrrpoma rrahnd for 2004 



Marine C :orps FM Customer Satisfaction Results - 
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A C O I  
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Note: Less than 10 responses recehred for M04 
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