DCN: 12199

~ CP Customer Satisfaction Results - EiFAS

| ——2004 CPBL -#-2003 CPBL 2002 CPBL
900/o R ,

QL 80%
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® 70%

E

© 60%

L 50% e
O o | W ni e Bas athaauii i e e
S 30% | = - -
& 200 |
3 20% ———— = =
o 10%4+— —— =
o

0%

Recovery [Knowledge | Timeliness | Choice Quality | Tangibles | Reliability Courtesy
—e—2004 CPBL|  49% 69% 69% 62% 70% 77% 72% 83%
—=—2003CPBL| 51% | 69% | 69% | 50% | 68% 77% | 74% 84%
. 2002CPBL| 43% | 63% | 62% | 56% | 65% | 71% | 69% | 80%

Note: Data includes Contractor and PMO Responses
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VP Customer Satisfaction Results  LEAS

—4—2004 CPBL -#-2003 CPBL 2002 CPBL

80% -
QL 70%
&
- 60%
o
S 50%
LL
400/0 i s g5
o ‘
@ 30% - - - B —
=
© 20% - — :
O
o 10% +—— — e
(a 0% |
= Recovery |Knowledge | Timeliness 'Choice Quality | Tangibles | Reliability | Access Courtesy
—6— 2004 CPBL 46% 61% 58% 53% 62% 65% | 63% 62% | 75%
—#—2003 CPBL 36% 56% 53% 43% 48% 59% - 59% 56% | 68%
2002 CPBL 27% - 48% ~ 44% - 39% 42% 53% - 52% 52% 68%

Note: Data includes Vendor and FM Responses

8/12/2005 Integrity - Innovation - Service 4 of 22




Navy Vendor Customer Satisfaction Results @(S

——2004 CPBL -#-2003 CPBL 2002 CPBLq
80% - - - i
L 70% i
S P
& 60% -
<) / —
E 50% ++— / : ]
lL V
g, 40%
© 30%
=
@ 20%+—— : -
o
® 10% | - — .
Q.
0,

O/° Recovery |Knowledge | Timeliness| Choice Quality F’angibles rneliability Access | Courtesy
—$—2004CPBL| 38% | S0% | 45% S0 a7 | s S6% | 48%% | 63% |
—®—2003CPBL| 34% 55% | 46% 42% | 47% | 66% | 60% | 55% | 68%

2002 CPBL 27% | 49% 45% 39% 44% 61% 56% 52% 70%

_ Navy FM Customer Satisfaction Resuits ___ HAS

[ —-2004 CPBL
900/0_, S
80%
70%
60%
50%
40%
30%
20%
10%

00/0 Recovery |Knowedge | Timeliness | Choice Quality | Tangibles | Reliability | Access | Courtesy |

——2004CPBL|  48% 68% 65% | 57% 63% | 68% | 63% | 70% 80%
—8—2003CPBL| 35% 52% 50% | 40% 48% 47% 56% 52% 64% |

~ -m-2003CPBL |

Percentage Favorable
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Note: Less than 10 responses received for 2004

Cleveland Vendor Customer Satisfaction Results E#S Charleston Vendor Customer Satisfaction Results #S
l ——2004 CPBL -#2003 CPBL 2002 CPBL I -4—2004 CPBL -#2003 CPBL 2002 CPBL ]
80% - s 80% - : caene s
() ‘ [} o p
= 70% = 70% v
e X S g . ‘.
S 60% S 60% A 2
g 0% A \ \ / g
50% 4 50% + \v%
(]
L o, // i LE o, \_w {
o 40% / o 40% -
g  30% D 30% |
a— -
S 20% S 20% —
2 10% 2 10%
& g
0°/° Recovery |Knowledge | Timeliness | Choice Quality | Tangibles | Reliability | Access | Courtesy 00/0 Recovery |Knowedge | Timeliness | Choice Quality | Tangibles | Reliability | Access | Courtesy
== 2004 CPBL 46% 58% 68% 45% 48% 67% 65% 47% 70% == 2004 CPBL 39% 59% 50% 46% 51% 70)& - 60% 61% 72%
—m—2003CPBL| 33% | 59% | s2% | 41% | 49% | 63% 64% 58% 7% —m—2003CPBL| 34% | 55% | 45% | 42% | 47% 62% 60% | 56% | 69%
2002 CPBL 24% 44% 44% 32% 41% 54% 53% 49% 67% 2002 CPBL 28% 51% 50% 43% 46% 62% 57% 55% 70%“ .
_Cleveland FM Customer Satisfaction Results Qﬁ‘s Charleston FM Customer Satisfaction Results @‘5
[ ——2004 CPBL -8-2003 CPBL | ! ——2004 CPBL -8-2003CPBL |
70% vomrrerr e 90% T R s =
&
L2  60% o 80%
g / L 70% L
© ! © S
‘o- 50% : 8 60% -
> . > °
B 40% / £ 50%
‘% 30% |- % 40% 7
O, —Soried
E 200/0 R | E 30 /°
) oo 3] 20%
> A EEE———————— o o |
o o 10%
OOA Rec%very Knosedge ‘nme?ness Ch%‘ger Qu%lﬂy Tap?bies F\eﬁs[ﬂky Acoeess Cou%esy 00/0 Recovery |Knowledge | Timeliness | Choice Quality | Tangibles | Reliability | Access | Courtesy
——2004CPBL| 0% | 0% 0% 0% 0% 0% 0% 0% 0% ——2004CPBL| 52% 65% 69% 57% 61% 59% 65% | 75% 81%
—=—2003CPBL| 30% 48% 40% 30% 47% 30% | 50% | 50% 59% ~=—2003CPBL| 31% 51% | 62% | 44% 49% 58% | 60% | 60% | 69% |
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Japan Vendor Customer Satisfaction Resuits

affs._

——2004 CPBL 2003 CPBL 2002 CPBL
QL 70%
)
S 60%
]
IE 50%
g 40%
© 30%
c
[ 20%
o
[7] 10%
o
0, - o p— o o R . . .
0% Rscgrery]m«;e Timeliness | Choice | Quality | Tangibles | Reliability | Access | Courtesy
——2004 CPBL 0% | 0% [ o | o% [ o%x [ o%x | o% | o% |
——2003 CPBL | E I T T = O R
2002 CPBL. ’742‘% 34% 36% 64% 53% 45% 68%

Note: Less than 10 responses received for 2004

Norfolk Vendor Customer Satisfaction Results 535(5

80%

——-2004 CPBL  -#-2003 CPBL 2002 CPBL

!

-

Q2 70%
el
S 60%
(*]
¢>B 50%
'S 0%
o
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8 20%
-
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Recovery |Knowledge | Timeliness | Choice ity | Reliability | Access | Courtesy
,,,ﬂi_p‘&’:, | | S1% | 48% | 60%
% | swe | ame | _ee% | sww | 2%
48% | 43% J 56% 53% 71%

No Data to Report

_Norfolk FM Customer Satisfaction Resuits

80%
70%
60%
50%
40%
30%
20%
10%

0%

Percentage Favorable

—-2004 CPBL -8 2003 CPBL

Recovery |Knowledge | Timeliness | Choice

~2004CPBL| 35% | 62% | 58% | 53%
|~8—-2003CPBL| 42% 55% 66% 52%

Reliability | Access | Courtesy
75% 56% | 64% | 74%
59% 67% |

s5% | 63%
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Honolulu Vendor Customer Satisfaction Resuilts iml

——-2004 CPBL -#-2003 CPBL 2002 CPBL
100% -
[ 90%
.w 80%
A 0,
o) 70%
m 60%
o 50%
m, 40%
m 30% +
20% +
S o
o 10%
0% Recovery |Knowedge | Timeliness| Choice | Quality | Tangibles | Reliabilty | Access [ Courtesy
S0% | 73% | 49% | 50% | 68% | 3%
(34% | 54% | 48% | 38% | 45% | 66%
38% 56% w’]wmvo\o 44% 52% 64%

Pensacola Vendor Customer Satisfaction Results ,&w .

——-2004 CPBL #2003 CPBL 2002 CPBL |

Percentage Favorable

3 I B E e B e |

47% 38% 7% | 3% 63% 52% | 47%

Knowledge | Timeliness | Choice Quality | Tangibles | Reliability | Access Oac:ow«J

2% | 66% | S | S83% | 56% | 60% | 65% | 62% | 86%
3% | 57% 47% 41% 50% 67% 84% 53% 70%
66%

No Data to Report

Pensacola FM Customer Satisfaction Results {m‘ |
[ —e-2004 CPBL -8 2003 CPBL
100% - W
o 90% , \.\;P(
.n.ﬁ 80% 1“& A
= 0 /l\/\
6 70% o
3 60% S A
_.nrv 50% I\ /-\\\l‘l.\
2 40%
m 30%
O 20% —
T
Q 10% +—— — e
OM\o Tr Choice | Quality | Tangibles | Reliability Courtesy
—— 2004 cPBL| 75% | 73% | 80% | 7 92% A\“
o~ 2003 P | | ae% [ am% | sew oo
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San Diego Vendor Customer Satisfaction Results @KS |

—4—2004 CPBL -#-2003 CPBL 2002 CPBL

90% . S
Q 80%
o) o /\ )
E 70/:: /
S  60% 7 X-:'\‘.//'
L 50% >
o o
o 40% -
£ 0% |
§ 20% -
g 10%
0%
Recovery |Knowledge | Timeliness | Choice Quality | Tangibles | Reliability ﬁAeusss Courtesy
——oo0eceaL| a1% | 61w | so% | 4o | 7% | esw | ewe | % | s
—a-co0sceeL| a1% | son | 4% | 4% | 4% | eaw | e | se% | e
2002 CPBL 0% 0% 0% 0% 0% 0% \*0% 0% 0%

Note: Less than 10 responses received for 2002

_ San Diego FM Customer Satisfaction Results @(Sﬁ
[ ——2004 CPBL -#-2003 CPBL
80% prz i et e
o 70% A : o~
2 |
E 60% A - é\
9 .
2 50% - ‘
(] ‘
y 4 V' |
& 30% -
=
® 20% +———
e
o 10% 4}
o
0% Recovery [Knowledge | Timeliness| Choice | Qualty | Tangibles | Reliabilty | Access | Courtesy
Ezoo;asiﬁé;/f | em% | so% | 4a% | st% | s7% | eo% | sew | 7a%
—=-2003cPBL| 32% | 51% | 5% | 35% | 48% 8% | 54% | a4% | 1%
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Army Vendor Customer Satisfaction Results

Ft/

—-2004 CPBL #2003 CPBL 2002 CPBL |
mOO\O B e R _,,
Q0 70%
a
m i \\P/ \v\\ i s
3 50% 7
Q ° 1
& |
8 30% -
m 20%
o +—m4mMmm—--ooioe
e
e 0%
OAYO Recovery ~§o§uoo Timeliness | Choice _ Quality m Tangibles | Reliability | Access
—$T2004CPBL| 44% | 62% | 48% | 43% N
-8~ 2003 CPBL 34% 57% 46% 43%
 20020PBL| 26% | 46% | 43% | so% | ae%

S

__Army FM Customer Satisfaction Results
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Percentage Favorable
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Europe Vendor Customer Satisfaction Results

Indianapolis Vendor Customer Satisfaction Results GFAS

)
ﬁl.lmoo& CPBL —#-2003 CPBL 2002 CPBL ——2004 CPBL -#-2003 CPBL 2002 CPBL
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e 2 o,
m 60% — m 70%

0,
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© 40% o
o 5 o 40%
g 0% £ 30%
8 20% 8 20% |
s et
g 0% —_ S 0%

0% *—
—— 2004 CPBL 1
—=—2003CPBL| 24%
_20020PBL|  18%
Note: Less than 10 responses received for 2004
S
[

No Data to Report

80%
70%
60%
50%
40%
30%
20%

we+——

Percentage Favorable

0% -

——2004CPBL|  53%
~=—2003CPBL| 38%
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Lawton Vendor Customer Satisfaction Results

2
e
5
2
L.
O
g
;
)
Q
Q.
Recovery
004CPBL| 22% |
29%
el

Lexington Vendor Customer Satisfaction Results h/v&m,

2002 CPBL

[ —-2004 CPBL _-®-2003 CPBL
90% 1 ™

@ 80% >
| 70% -
.m 60% | / /t\-s;\..
L 50% - ——
& 40% JK}l
£ 8% s —
8 20% ——
S 1o% |

0% &=

——2004cPaL| 0%

—s—2003CPBL| 40%
2002 CPBL

Note: Less than 10 responses received for 2004

Lawton FM Customer Satisfaction Results

[ —e—2004 CPBL -8-2003 CPBL

90% -
80% \J
70%

60% -
50% -
40% N
30% +——
20%
10%
0%

Percentage Favorable

——2004CPBL| 46% | 0% | 55 2% | 2% | e2% | 4% s6% | 68%
~=—2003CPBL| 46% | 66% 62 7% | so% 43% 60% | 66% 80%

Recovery |Knowledge Hﬁ‘__sﬁb Choice Quality | Tangibles | Reliability | Access Noo::mmv\
%
% .

Lexington FM Customer Satisfaction Results S

——2004 CPBL
100% T T —

90%
80%
70%
60%
50%
40%
30% -
20% -
10% -

Percentage Favorable

Choice Quality | Tangibles | Reliability | Access | Courtesy
oo | om | sow | sew | x| e
57% 58% 71% 76% 80%

—+—2004CPBL| 57%
~8—2003CPBL| 64%
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)

Orlando Vendor Customer Satisfaction Results n&m _ Rock Island Vendor Customer Satisfaction Results m&m.

——2004 CPBL 2003 CPBL 2002 CPBL [ 2004 CPBL #2003 CPBL 2002 CPBL
80% & e 90% - : — B T
K 70% m 2 / ﬂ > \'\
Ke} o e
S 60% § R
o O  60%
> ° > © K4
s 50% 8 oo 5 il £
[T © ]
L 0% (] | A:Vduq v
o o 40% N
8  30% £ ao% T §
c
Q  20% | 8 o20% -
o = |
QS 10% & 0% F—m—
Recovery |Knowledge | Timeliness | Choice Quality | Tangibles | Reliability | Access | Courtesy
—— 2004 CPBL | e | aa% | ae% | 55 e | so% | es%
~8—2003 CPBL 1= 3% | 3% | 3% | | | s | ew% | sew%
35% | 0% | ar% 65%
Orlando FM Customer Satisfaction Results | __Rock Island FM Customer Satisfaction Results V@Km
__ —-2004CPBL ___-®-2003CPBL |
80% - 100% P — S ————
el T 3 80
8  60% s _”
o \\A \\ o 70%
> 50% \ / rm 60%
'S 40% -/ - P o 0%
o
g 30% - i 2 %
< ﬁ c  30%
®o 200%+——— % OO ) .
m m 20%
K S — K 1
0% Jreter Tt [mden] ota T ot TrdmTredn Tt Tt 0% [ Recovary [camsons [ Tiriness | Gros™ | Gusiy [ Tangoes E_,&_.i Access | Courtesy
Tmooa CPBL| 0% 0% 0% 0% 0% 0% 0% 0% 0% | ——2004CPBL| 60% | 68% | 62% | 77% | 67% 60% | 65% | 68% | 89%
~8—2003CPBL| 35% | 54% 58% 2% | m1% | 4s% 52% 68% === 2003 CPBL ﬁ 30% 52% 35% 4% 42% 61% 56% | 61%

Note: Less than 10 responses received for 2004
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Rome Vendor Customer Satisfaction Results

—4—2004 CPBL —#-2003 CPBL

2002 CPBL

80% -
o A -
K] 70%
Q2
S  60% b farie
(*]
5 50%
L
o,
& 40%
S  30%
s o,
8 20% = —
S 10%
A ﬁ},._Ai e ]
o
0% - o . e . - ° o
© T "Recovery [Knowledge | Timeliness | Choice | Quality [Tangibles | Reliabiity | Access | Courtesy
——2004cPaL| 0% 0% | 0% | o% | o% % | o | o% | o%
~8—2003CPBL| 56% | 48% | 41% | 49% | 73% | sw% | 55% | 71%
2002 CPBL 42% 38% 41% 63% 54% 52% 87%

Note: Less than 10 responses received for 2004

Seaside Vendor Customer Satisfaction Results Q%S

—4-2004 CPBL #2003 CPBL

2002 CPBL |

80% - ,
Qo 70% A
Q
g 60% - .
¢>U 50%
w
o 40% -
<))
8 %A a0 e e
c
8 20% | -
o  10% ,
m o
0% Tar\FTles Reu:?sry g7 cmﬁas/
—2004CPBL| 0% | o% [ oe | o | o
~8-2003CPBL| . ;,@QL 61% | 72%
2002 CPBL 43% 9% | 65%

Rome FM Customer Satisfaction Results

Note: Less than 10 responses received for 2004

_ Seaside FM Customer Satisfaction Results

[ ——2004CPBL -8-2003CPBL___ | [ ——2004 CPBL -#-2003 CPBL
100% - e 80% T ) R
90% -
9 Qo 70%
2 80% w T 6o% /-\
3 700/0 _—/ /—-—‘\.// 5 ; /
% 60% /A\/ - | ; 50% /
‘s 50% ‘s 40% | o - -
(o)) e o)
S 40% .S 30% A;ﬁ/\ A S
c 30% Sl A €
8 6 20% 4% 0000 B S
2 20+ = — e
g 0% 4+ &) v"“w+————
77710% Recovery Knomdge Tlmghness Chou;e | Quality Tang‘b\as Reluabnmy Access Counasy O% 4Fiecovan/ Knowledge | Timeliness | Choice Quality | Tangibles | Reliability | Access Co@
[—0—2004 cPBL|  56% 63% 57% | s2% 66% 67% 60% | 65% | 76% F—Em cPBL| 23% | 6% 40% 27% 8% | 17% 33% 23% 48% J
~=—2003cPBL| 69% | 83% | 8% | 70% | 77% | so% | se% | ss% | 6% —=—2003cPBL| 40% | 71% 62% 52% 52% | 60% | 64% | 68% | 74%
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St. Louis Vendor Customer Satisfaction Results @{5 |
—-2004 CPBL #2003 CPBL 2002 CPBL

go%ﬁ S i B S— , R
o 80%
Ne]
© 70% / k-l//.
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L 50% -
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E 30% A}f.,-f e
8 20%4—+n——
S 10%
10% N ———
o
oo/ - —. . - & —— & - <
° Recoy y |Ki wie Timelin Choice Qu!lity Tanglblos Relm:iiity Access Counasy
—¢—2004CPBLL 0% } 0% | 0% | 0% | 0% | 0% | 0% | 0% | 0%
—8—-2003CPBL| 36% 61% | 4o% | 44% | 51% | 79% | 67% | 6e5% | 75%
2002 CPBL 28% 47% | 46% 40% 43% 70% 53% 54% W 67%

Note: Less than 10 responses received for 2004

St. Louis FM Customer Satisfaction Results ,@{5iq
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Recovery |Knowledge TlmeYness Ghou;e Quuvny Tangvb&es F\en‘glhty Acoess Counssy
——2004CPBL| 0% 0% 0% 0% 0%
~=—2003CPBL| 55% | 60% | 78% | 6% | 56% 65% | 75% | 6% | 72% |

Note: Less than 10 responses received for 2004

Percentage Favorable
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Air Force Vendor Customer Satisfaction Results  GEAS

——2004 CPBL -#-2003 CPBL 2002 CPBL
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O \o Recovery |Knowedge | Timeliness
—+—2004 CPBL| 45% 60% 53%

Percentage Favorable

—8—2003CPBL| 32% | 53% | 47%
2002CPBL|  26% 48% 43%
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S 40%
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% O e
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{\OW T Rec Reliability | Access | Courtesy
W»Sﬂov_wﬂ 66% | 60% | 84% #
2003 craL | M om%
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Denver Vendor Customer Satisfaction Results GHAS Dayton Vendor Customer Satisfaction Results GHAS
[ —e—2004 CPBL 2003 CPBL 2002 CPBL | [ —-2004 CPBL _-8-2003 CPBL 2002 CPBL |
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.m 70% m 70%
m 60% e m 60% — e
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Oo\o Recovery |Knowledge | Timeliness | Choice Quality | Tangibles | Reliability | Access | Courtesy Oo\o Recovery |Knowledge | Timeliness | Choice Quality | Tangibles | Reliability [ Access | Courtesy
——2004CPBL| 29% 36% 55% 3g% 45% 56% 56% 63% 61% ——2004CPBL| 32% | 53% | 8% | 39% | a5% | e6% | 46% 63% | 68%
—=—2003CPBL| 31% 4% | S1% | 40% | 4% | 1% | 0% | s0% | s5% | ——2003CPBL| 20% | Sa% | 45% | a2% 4% | 66% | 57% | 7% | 69%

2002CPBL| 27% 49% | 45% | 41% | 42% | 60% | 50% | s0% | 7% 2002CPBL|  25% 46% 42% | a1% | 45% | e3% | 5% | 53% | 6%
Denver FM Customer Satisfaction Results  GIAS Dayton FM Customer Satisfaction Results |
——2004 CPBL --2003 CPBL [ —e—2004CPBL -#-2003 CPBL |
70% e - y 80% T s ———————
L 60% : @ 70%
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© 9 (]
w0 L 0%
O P )
o 30% S
3 @ 30%
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% w 20%
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o 10% - . o 10%
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Onxv mooﬁ x:o%mnno jaoﬂ_:omm 0:%8 Dcm__a ;:%a_om mm_.ubw___.«. R"Www Oo_.mn@ Oe\o Recovery |Knowledge | Timeliness | Choice Quality | Tangibles | Reliability | Access | Courtesy
——2004CPBL| 0% % | 0% | 0% | o% % | 0% | o% 0% ——2004CPBL|  38% 49% 51% 44% 52% 57% 47% 48% 70%
—=—2003CPBL|  36% 44% 44% 39% 50% 50% 46% 41% 59% —=—2003CPBL| 34% | 49% | se% | 8% 51% 48% 53% 58% 70%
Note: Less than 10 responses received for 2004
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Limestone Vendor Customer Satisfaction Results E‘?%S
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Omaha Vendor Customer Satisfaction Results
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Limestone FM Customer Satisfaction Results
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No Data to Report
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San Antonio Vendor Customer Satisfaction Results K#S San Bernardino Vendor Customer Satisfaction Results [#5
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S 50% - S / ’ \/\'/
o ’ S 0%
o 40% Py iy
o o 30%
& 30% - o]
T € 20%
g 20— —— g °
P A [°)
s 0%+ o 10%
a ° a
0% - v, 1' 0% ottt * * - *
™ | Recovery [Kno edge Timeliness Chonce Quahly Tangubles Flelﬁnlny  Access Cmﬁesy Recovery [Knowledge | Timeliness | Choice | Quality | Tangibles | Reliablity | Access Euﬁy
-2004 CPBL| 0% 0% fﬁzom cPBL| 0% 0% 0% % | 0% 0% | 0% | o% | 0%
~=— 2003 cmeg% e | 7e% 53% | 54% | 64% | 72% 67% —8—2003CPBL| 34% | 47% | 56% 43% 49% | 47% | 51% | 49% | 62%
Note: Less than 10 responses received for 2004 Note: Less than 10 responses received for 2004
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Marine Corps Vendor Customer Satisfaction Results Kj%s

——2004 CPBL _-#8-2003 CPBL 2002 CPBL |

90% +
©  80% A
5 N
® /0%
Y N
9 60% | e ~5v
(]
W 50% |
S 40% -
©
€ 30% +— —
8 20% +——
o 10%
()
o ,
o i
0/° Recovery |Knowledge | Timeliness | Choice Quality | Tangibles Reliabili’tyJ Access Courtesy
—— 2004 CPBL /517%7 762f‘/3 - 758°£ } 7/75?% i 771}6 - 83% o ”7783(37 | 7647% B §22& -
~8—2003CPBL| 38% | S7% 51% 46% | 49% | 70% | 63% | 57% | 72%
2002 CPBL 31% 50% 50% 42% | [ 47% 64% 55% 58% 76%

Marine Corps FM Customer Satisfaction Results K\?%S
| --2004CPBL  -®-2003CPBL |

5%

40%
35%
30%
25%
20%
15%
10% +
5% -

Percentage Favorable

—— 2004 CPBL
~#—2003CPBL|

Note: Less than 10 responses received for 2004
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Def. Agencies Vendor Customer Satisfaction Results LS

—9—2004 CPBL _-#-2003 CPBL 2002 CPBL
0% + S A
80%
70%
60%
50%
40%
30%
20%
10%

0%

TeT2004CPBL|  45%
—#—2003CPBL|  20%
2002CPBL|  29%

Percentage Favorable

. 0\0\$ \m@.\o\\ o Nwo\e - ﬂou\o‘ 1 w0w\o\ B 82%
n Awo\w e \Amﬁxv\ 64% B 57%

39% 47%

5% | 43%
50% 50%

62%

70%

60%

50%

40%

30%

20%

10%

Percentage Favorable

0%

—+— 2004 CPBL
8- 2003 CPBL

35% )

24% 23% 9% 50% _43% 35%
59% 56%

55% | 40% | 48%
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